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- Reviews aré the new key
to starring in search



44%

of consumers pay attention to the
quantity of reviews

Source: BrightlLocal, 2016



879

of consumers won't consider a local
business with low ratings

Source: BrightLocal, 2016



Stars Drive More Clicks

154%

increase in clicks for a 2nd
position organic search
result when it features stars

Source: Yext Study via Survata, 2016

Shoe Warehouse

de ke #de ok Rating: 4

) - 35 reviews
locations shoewarshouse.com » TX » Houston v

Shoes 8t unbeliovably low prices. We offer & great selection of shoes that are
shoe reeds. Come in

and shop shoes soday.
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More Reviews = More Engagement

;%0

increase in clicks for a 2"
position organic search
result when it features a

greater quantity of reviews

G633 n

CVIOWT
m» TX » Houston «
low prices. We offer a great solection of games that are sure % satsfy all of your

Source: Yext Study via Survata, 2016
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Reviews gow Impact Local'Rank. = « »
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"Review count and score are factoredinto
local search ranking: more reviews and
positive ratings will probably improve a
business’s local ranking.”

Source: Google, 2016



Reviews |gOrganic Search Must Be First-Party
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SEO VALUE OF REVIEWS

Q006

Third-party directories have over search rankings;
some business pages on these directories are actually ranking higher than
the business pages themselves.

Google uses customer ratings as a for whom it places
In those top three spots.

More reviews nmeraaickyoonucbel |y oguetr e r anked.

Customer reviews are a subjective yet
reliable credibility score that let other potential customers know whether your
business is a good choice.

Inc.5000




1st Party vs. 3rd Party

1st Party Reviews 3rd Party Reviews

YOUR
WEBSITE

RS3 provides both 1st and 3rd party reviews
Inc.5000



HOW GOOGLE DETERMINES LOCAL RANKING ©OmG

Clicks, Calls, CASH!
fLocal results are based primarily on relevance, distance, and prominence. These factors are combined to help find the best

match for your search. For example, Google algorithms might decide that a business that's farther away from your location is
| i kely to have what you're |l ooking for than a busifn

mor e

Relevance Distance Prominence

Just like it soundsi how far is each Prominence refers to how well-known
local listing matches what potential search result from the a business is. Prominence is also
based on information that Google has

Relevance refers to how well a

someone is searching for. Adding location term used in a search? If
complete and detailed business a user doesn't specify a location in about a business from across the
their search, Google will calculate’ web. Google review count and score:

information as well as REVIEWS

can help Google better understand di stance based on warefactored into local search ranking:
your business and match your about their location and more reviews and positive ratings will
REVIEWS. probably improve a business's local

listing to relevant searches.

Inc.5000




How Is Your GMB? oma

Own Your SERP!

What is GOOS[Q'

My Business? —>
Enter Complete Data
A Must Do!
Hours Accurate
+—
Verify Locations
Manage & Respond to Reviews
Add Photos, Video
The objective is not to oOoOmakje your | inks appear natural 0;
the objective is that you |l inks are natural .o

Matt Cutts




